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Hello, 
 

My thoughts are with the people in Florida who have been 
affected by Hurricane Ian.  The images shared on various 
news outlets show complete devastation in some areas cou-
pled with the unfortunate loss of many lives. The cata-
strophic wind and water damage will take years from which 
to recover.  The power of Mother Nature is simply amazing.  
She will do whatever she wants, when she wants and we are 
powerless to stand in her way.  The human spirit will prevail 
and homes and lives will be rebuilt. 
 

As fall ushers in cooler temperatures, we are also seeing a 
distinct cooling of the lumber markets. With interest rates 
rising, building has slowed down, homes sales are dipping, 
and home buyers have slowed the bidding wars that have 
inflated home costs.  In speaking with a realtor friend of 
mine, she confirmed the market is definitely in a time of 
correction and buyers are looking forward to a time when it 
returns to a buyers’ market.  
 

Mid-term elections are coming up soon. I encourage every-
one to engage in their civic responsibility to vote. Dig in and 
do your research on the candidates in your districts in order 
to make an informed decision.  Our ability to vote and influ-
ence the direction of our country and government is what 
makes our country great—whatever your political affilia-
tion.  
 

Good luck to all the hunters.   First and foremost, be safe. 
Take a moment to enjoy the beauty of nature from the frost 
on the pumpkins, to the crisp leaves underfoot, and the first 
snowflakes of the season.  And perhaps my favorite, the 
smell of wood smoke and the warm dry heat it provides.  
 

I once heard a saying that I really enjoyed and am sharing 

with you, “There are two times of year—autumn-- and wait-
ing for autumn.” 

Pete Johnson 
LSLA President 
Granite Valley Forest Products 
Pjohnson@aaa-hardwoods.com 

Letter from the President 
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Lake States Lumber Association, Inc. . .   
Providing Leadership and Education to assure 

the sustainability of our forest resources 

The Log is published bi-monthly by the Lake States 
Lumber Association, Inc. For address corrections or 
to contribute news articles, opinion pages, or advertis-
ing, contact us at:   
 
337 Superior Avenue       Phone: 920-884-0409 
Crystal Falls, MI 49920    Email: lsla@lsla.com 

2022 LAKE STATES LUMBER ASSOCIATION 
BOARD OF DIRECTORS 

Pete Johnson ............................ President 
James Maltese ..................... Vice President 
Rob Paradise .............................Secretary 
Butch Fisher ............................. Treasurer 
Jennifer Lu ............................... Director 
Steve Peters .............................. Director 
Kirby Kendrick .......................... Director 
Colten Heagle ........................... Director 
Peter Connor ............................ Director 
Kyle Jeske ................................. Director 
Rick Luokkala ............................ Director 

2022 LSLA EDUCATION, INC. 
BOARD OF DIRECTORS 

Tim Kassis ............................... President 
Scott Shaver ................ Secretary/Treasurer 
Colten Heagle  ........................... Director 
Logan Wells............................... Director 
John Gehringer .......................... Director 
Scott Lyon ................................ Director 
James Maltese ............................ Director 

LSLA CALENDAR  

OF EVENTS 
 

Hardwood Lumber Grading  
Short Course 
December 5-7 
Kingsford, MI 

 
LSLA Budget & Board Meeting 

December 7 
Green Bay, WI 

 
Annual Winter Meeting 

January 18-20 
Green Bay, WI 

Back Row (left to right): Pete Johnson (Granite Valley Forest Products), Col-
ten Heagle (Choice Insurance), Steve Peters (Rockland Flooring), Kirby 
Kendrick (Kendrick Forest Products), Kyle Jeske (Richardson Hardwoods) 
  
Front Row (left to right): Nikki Loehr, (LSLA Administrative Coordinator),   
James Maltese (Stella-Jones Corp.), Rob Paradise (Devereaux Sawmill), Rick 
Luokkala (Performance Pallet Corp.)  
Not Pictured: Fred “Butch” Fisher (AJD Forest Products), Jennifer Lu (WI 
DATCP), Peter Connor (WD Flooring) 
Photo courtesy of  Zach Miller, Miller Publications. 
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Registration form can be found on Page 10 and online at lsla.com 
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Engage Your Political Muscle! 
Your Voice Matters 

 
The 2022 mid-term elections are upon us.  Voters will 
go to the polls on Tuesday, November 8 to vote for 34 
of 100 members of the U.S. Senate, 100% of the U.S. 
House of Representatives (435 strong), 36 state gov-
ernors, over 6,000 state legislators, and countless lo-
cal government seats. While the national press likes to 
focus on who controls the U.S. Senate and House, 
there is much more to think about than who comes to 
Washington, D.C.  While the Hardwood Federation 
Team works hard for you and your business every day 
in our nation’s Capital, there are also ways you can 
make a big difference on your state and local level. 
 
First, be informed of the issues that impact your bot-
tom line, whether at the federal, state or local level.  
The Hardwood Federation can keep you updated on 
the federal level through our monthly newsletter and 
weekly Cheat Sheet.  If you are not already a sub-
scriber, you can sign up here. Both are also available 
on our website at www.hardwoodfederation.com.  
 

The next step to successful engagement is to meet 
with your elected officials.  Although the Hardwood 
Federation focuses on federal issues and federally 
elected officials, we are big supporters of industry 
members talking to elected officials…and candi-
dates…at every level of government.  Elected office 
is like any other business, people move up over time.  
So, the county commissioner to chat with about the 
importance of hardwood products to the local econo-
my could end up winning a state House or Senate 
seat…and then moving on to the D.C. level.  Educat-
ing politicians at every level is vital; not only to make 
sure they understand hardwood industry concerns 
when they start out, but also to ensure that they take 
those lessons with them, and build on them, as they 
work their way up. 
 
Candidates for federal seats will be in their states and 
home districts for pretty much the entire month of Oc-
tober and every day in November right up until elec-
tion day.  Search them out where you can; town hall 
meetings, local association and club dinners, parades, 
fairs, high school, and college football games, or 
make an appointment in their local offices.  They will 
be looking to meet voters and asking for their support 

on November 8. Or even better, invite them to tour 
YOUR facility.  This can be the most impactful way 
to make the connection between policy decisions they 
make and the impacts on business, jobs and families.  
Check out the Hardwood Federation’s Facility Tour 
Guide for information and helpful tips on inviting 
candidates and giving them an experience they won’t 
forget. 

You know your business better than anyone and are in 
the best position to educate policy makers about what 

will, and what will not, support your business’s 
growth and vitality.  But you can also help the Hard-
wood Federation as we work on issues of national im-

portance.  You may recall our talking points from the 
summer recess.  They haven’t changed.  But research 
tells us that it can take up to seven times for a concept 

to be retained, so don’t hesitate to share our priorities 
with any candidate you run into, even if it’s already 
been said! 
 

• Wood Products are Part of the Climate Solu-
tion: With the federal government putting a cli-
mate twist on almost every policy that takes 
shape, tell your lawmakers to keep wood products 
in their toolbox. Hardwood floors, lumber and 
other products store carbon and prevent its release 
into the atmosphere. Lawmakers cannot hear this 
message often enough. Delivering it repeatedly 
will make sure that the industry gets credited, in-
stead of penalized, by climate policies moving at 
the federal level. 

 
• Protect and Expand International Markets: 

The hardwood sector is a powerful exporter of 
products “Made in the USA” and relies on foreign 
customers to support high quality jobs at home. 
To that end, remind your lawmakers of the im-
portance of increased funding for the U.S. Depart-
ment of Agriculture’s Market Access Program 
(MAP) and the Foreign Market Development 
(FMD) Program which support U.S. hardwood 
exports. 
 

• Oppose Tax Hikes that Harm American Hard-
wood Companies: It’s important to communicate 
the benefits of the small business tax deduction  

 

Hardwood Federation Update 
By Dana Lee Cole, Executive Director, Hardwood Federation 

Continued on next page  

https://forms.office.com/Pages/ResponsePage.aspx?id=xyxDIQi0LUuSQJ9Vbj3Wy33cN0AjpbpHn00S85z_JtFUQlhKOUY1VUtTSzROMzhONUw0MjE4QVQxSS4u
http://www.hardwoodfederation.com
http://hardwoodfederation.com/Resources/Documents/HF%20Facility%20Tour%20Guide.pdf
http://hardwoodfederation.com/Resources/Documents/HF%20Facility%20Tour%20Guide.pdf
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Hardwood Federation Update (cont’d) 

 

and the flexible estate tax provisions  included  within 
the tax reform law of 2017 and oppose any efforts to 
roll them back.  
 

• Fix the Driver Shortage: Fortunately, the 
“Infrastructure Investment and Jobs Act” enacted 
last year addressed some of the challenges related 
to the driver shortage. Despite this progress, feder-
al policy makers can do more. This includes pas-
sage of the LICENSE Act—HR 6567 and S. 3556 
- which would help expedite the issuing of com-
mercial driver’s licenses.  

 
Good luck flexing YOUR political muscle!  Like eve-
ry other muscle, the more you work it, the easier it 
gets. Let us know how it goes at  
hardwood.federation@hardwoodfederation.com.  We 
are always looking for feedback from beyond the 
Beltway.  As always, thank you for your support! 

mailto:hardwood.federation@hardwoodfederation.com
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 Wisconsin Legislative Report  
By Amy Boyer, WI Legislative Consultant 

Evers/Michels Contest a 
Toss-up 
 
Republican Gubernatorial 
candidate Tim Michels 
has made up ground on 
first-term Governor Tony 

Evers (D) since defeating fellow Republican Rebecca 
Kleefisch in the August primary. In the first polls af-
ter the August primary election, Evers led Michels 
anywhere from 2-5%. The latest polls show a dead 
heat or Evers leading by only one or two percentage 
points – well within the margin of error. Crime and 
reproductive rights are the top issues the candidates 
continue to attack each other on.  
 
Meanwhile, US Senator Ron Johnson (R) seems to 
hold an advantage over Democrat challenger Mandela 
Barnes. The latest Marquette University Law School 
poll gives Johnson a six-point advantage over Barnes. 

The poll was conducted October 3-9 with 652 likely 
voters.  
 
Forest Products Week 
 
Governor Tony Evers (D) proclaimed October 16-22, 

2022 as Forest Products Week. The proclamation out-
lines the economic impact of Wisconsin’s forest prod-
ucts industry and highlights the 17 million acres of 

public and private forested land that provide raw ma-
terials to the forest products industry as well as recre-
ational opportunities and vital ecosystem functions. 

The LSLA along with the Wisconsin Paper Council, 
Great Lakes Timber Professionals Association and 
the Wisconsin County Forests Association appreciate 

the recognition of Governor Evers and look forward 
to working with policymakers in the upcoming legis-
lative session to further promote and advance the in-

dustry.  

LSLA has is now on social media! Connect with us 
on Facebook  @lakestateslumberassociation. Have 
something to share?  Share your posts with our page 
or email us information to post.  

LSLA Facebook Page 

https://www.facebook.com/lakestateslumberassociation
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January 18  - 20, 2023  — LSLA will be celebrating 
their 40th Anniversary in 2023. Join us at the  Annual 
Winter Meeting that will be held in Green Bay, WI at 
Lambeau Field. 
 
Wednesday night kicks off with the Welcome Recep-
tion over looking Lambeau Field.  On Thursday,    
informative meetings are scheduled in the morning  
and  tours of the stadium will be in the afternoon. 
Thursday evening  consists of a wonderful dinner, 
awards, the Live Auction and Bucket Raffle draw-
ings.   
 
If you would like to contribute an item to the auction 

or the bucket raffle, it is a good way to give recogni-
tion to your company and help make the auction and 
bucket raffles a great event. Start thinking about what 
you can donate — sporting event tickets, vacation 
packages, electronic items, gift cards, sports equip-
ment, and hand-crafted wooden items are among the 
things that have been donated in the past. Contact us 
at lsla@lsla.com if you would like to contribute an 
item.  It will be much appreciated! 
 
Sponsorship opportunities, agenda and registration 
information will be available in the coming weeks, so 
watch your mail, your Inbox, and the next issue of 
The Log for details. 

Save the Date - January 18 - 20, 2023  

Winter Meeting  

2023 Winter Meeting 
January 18—20 
Green Bay, WI 
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The Real American Hardwood Coalition 

Update (RAHC) Get Real with us!  

Great news out of Cleveland, as the Real American  
Hardwood initiative picked up steam, rocking and 
rolling its message through the NHLA convention. 
 
Opening with an aspirational (and inspirational)    vid-
eo, set to Creedence Clearwater Revival’s “Fortunate 
Son,” Canvas gave the audience a sizzling preview of 
their marketing strategy, and detailed a three-year 
strategy to make Real American Hardwoods an iconic 
brand. 
 
After a few years of process-focused work, the     
RAH Coalition feels confident about moving forward 
with Canvas, and also feels comfortable in knowing 
what it’s going to cost to make a difference.            
For many,  the number is lower than expected, or low-
er than   projected in previous initiatives. We need to 
raise  two million dollars a year for the next five 
years,   a total of ten million. A daunting number to be      
sure, but not so much when seen as a percentage       
of a multi-billion-dollar annual industry. 
 

In Cleveland, when funding proposals and pre-
envisioned contribution levels were discussed, a  
handful of companies made pledges on site, with   
others pledging afterwards. One NHLA leader even 
offered the idea that if every company gave just      
one-tenth of one percent (.001) of their sales, the  
money could be raised with ease. 
 
Using that percentage, it would require $2 billion in 
annual sales (an amount exceeded by the wood floor-
ing industry alone every year) to generate $2 million 
for RAH, and adding in lumber and all the other sec-
tors would grow that number exponentially. 
 
The bottom line is that this is a very achievable goal, 
and all that is left is to get industry companies on 
board. Take a look at your annual sales number. If it is 
one million, could you give $1000 a year? Support is 
voluntary, and we encourage all members of the in-
dustry to participate at the level they are most com-
fortable. Click here to fill out your pledge form today! 
 
RAH Executive Team  

https://realamericanhardwood.us20.list-manage.com/track/click?u=6b5a7857255e232cd946e4d30&id=a2a8f444d0&e=25908b563f
https://realamericanhardwood.us20.list-manage.com/track/click?u=6b5a7857255e232cd946e4d30&id=a2a8f444d0&e=25908b563f
https://realamericanhardwood.us20.list-manage.com/track/click?u=6b5a7857255e232cd946e4d30&id=e85aa357ae&e=25908b563f
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Michigan Legislative Report  
By Scott Everett, MI Legislative Consultant 

Michigan Ballot Proposals 
 
The following ballot proposals are on the ballot for 
November 8th: 
 
Proposal 1: Changes Legislator Term Limits  
  FROM:  3 - 2 year terms (House) And, 
       2 - 4 year terms (Senate)  
  TO:       12 Years Total  
 
Proposal 2:  Expands Voting Options 

•  9 days early voting 
•  Additional absentee voting 
•  No State I.D. Required 
•  Require drop boxes for every 15,000 

       voters 
 
Proposal 3:  Legalizes Abortion in  Michigan 
 
Barrett v Slotkin 
 
Current Congresswoman Elissa Slotkin (D) and cur-
rent State Senator Tom Barrett (R) are running in the 
newly created, tossup 7th Congressional District locat-
ed in Mid-Michigan.  As of Oct. 12th . . . it’s the na-
tion’s most expensive congressional race in the nation, 
clocking in at $27 million so far.  The district of 
775,238 residents is split nearly down the middle po-
litically. In 2020, President Joe Biden won the region 

50.49% to Donald 
Trump’s 49.51%.  As 
a sitting member of 
Congress, Slotkin 
technically has the 
incumbent advantage. 
But redistricting 
changed the game sig-
nificantly — her current residence in Holly (Oakland 
County) was drawn in a separate district, so she 
moved to Lansing to run in the 7th, which retains the 
Democratic base of her current district. Barrett of 
Charlotte currently serves in a State Senate seat that 
covers a wide swath of the new 7th. 
 
Undecided Voters to Decide Gov's Race? 
 
New polling from October 15, shows incumbent Gov. 

Gretchen WHITMER up 48.7% to 43.6% over Tudor 
DIXON and had the campaign of the Republican can-
didate trumpeting the new data as proof the race is a 

"dead heat." With a +/-3.86% margin of error, the 
Cygnal survey doesn't quite show the race within the 
margin of error, yet, but the Tudor Dixon campaign 
wasted little time trumpeting new polling data.  If it is 

correct, the contest with the governor is close to a 
dead heat and close to the margin of error. 

Become an LSLA Member—
Enroll Today! 

Becoming part of our growing 
association is as simple as  
completing this form and  

mailing it to: 
LSLA 

337 Superior Avenue 
Crystal Falls, MI 49920 

Name:   
 
Company:   
 
Address:  
 
Phone:   
 
Fax:   
 
Email:   
 
 ❑ Enclosed is payment for Dues:  $500 annually, or $250 semi-annually 
 ❑ Please invoice me. 
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HARDWOOD LUMBER GRADING REGISTRATION FORM 
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David Bradley was at Agency Iowa to visit the Home of Chief Wapello and Chief Wapello’s Memorial Park. 

Come work with LSLA to promote and improve the Wood Industry!  Become a member and enjoy the   
benefits of networking, publicity, and educational opportunities.  
 
Contact us today at 920-884-0409 or email at lsla@lsla.com, or visit our website at www.lsla.com. 

WHERE IS DAVID BRADLEY? 
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Advertising Prices 

1/8 Page Ad ................................... $45.00/Issue 
1/4 Page Ad ................................... $90.00/Issue 
1/2 Page Ad ................................. $180.00/Issue 

Lake States Lumber Association 
337 Superior Avenue 
Crystal Falls, MI 49920 

Join the advertisers of The Log today and start seeing the difference! 
Whether you are buying or selling, The Log can make it simple. This newsletter is  published bi-monthly 

and is received in many US states and Canada.  
For more information, call us at 920-884-0409 or email us at lsla@lsla.com. 
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