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This is my first correspondence as the LSLA President. I have a passion
for the forestry products industry and have been active in the industry
since the age of 15 when I sold my first load of pulp wood. A couple of
years and a few (ok many) gray hairs later, I am honored to serve this
association and its members. During the course of my career, I have had
the opportunity to meet many hard-working, like-minded professionals.
First and foremost, thank you to everyone who attended and those that
sponsored the LSLA Winter Meeting held at the Tundra Lodge in Green
Bay, WI. It had been two years since our last winter event, and it was
great to see everyone in high spirits and enjoying the camaraderie of the
event. Not everything can be accomplished in a Skype, Zoom, Teams,
WebEx, Go-To-Meeting or other virtual format. Did you ever think we
would live in such a digital world? The 2022 winter event was wellattended and a great success!
Without a doubt the major topic of conversation was people--not enough
qualified; not enough willing; not enough wanting to work—plain and
simple--just plain not enough. Unfortunately this comes at a time when
markets are very strong and the need for reliable and qualified employees is critical to safe, efficient and profitable operations. Two other critical topics that surfaced were: how long are the good markets going to
last and how can we best navigate the supply chain issues we have been
experiencing.
Unfortunately, there are no simple answers. It is imperative we keep the
conversations going, particularly as it relates to employee concerns.
Recruitment and retention of employees is the number one business issue—across all industries. Let’s all think about ways we can bring the
forest product industry to the attention of next generation employees.
What can we do to distinguish this industry?
As winter slowly comes to an end, let’s take a moment to appreciate a
cold, long winter season. Our logging seasons the last few years have
been relatively short. This winter has been consistently cold without a
January thaw and for most of us very little snow. This is a time where
we can build our inventories to carry us through spring.
Now for the good news, bad news. According to Punxsutawney Phil,
we should be expecting six more weeks of winter (Yay!). However, a
Wisconsin prognosticator, Jimmy the Groundhog in Sun Prairie, did not
see his shadow and we should expect an early spring (Boo!). My advice, check your local groundhog forecasts to understand what you can
expect in your area.
Pete Johnson
LSLA President
Granite Valley Forest Products
pjohnson@aaa-hardwoods.com
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Lake States Lumber Association, Inc. . .
Providing Leadership and Education to assure
the sustainability of our forest resources

LSLA CALENDAR
OF EVENTS
2022 Annual Golf Outing
July 20-21
Spring Green, WI
Watch for details on the Golf Outing and other
upcoming events

2022 LAKE STATES LUMBER ASSOCIATION
BOARD OF DIRECTORS

Back Row (left to right): Pete Johnson (Granite Valley Forest Products), Colten Heagle (Choice Insurance), Steve Peters (Rockland Flooring), Kirby
Kendrick (Kendrick Forest Products), Kyle Jeske (Richardson Hardwoods)
Front Row (left to right): Nikki Loehr, (LSLA Administrative Coordinator),
James Maltese (Stella-Jones Corp.), Rob Paradise (Devereaux Sawmill), Rick
Luokkala (Performance Pallet Corp.)
Not Pictured: Fred “Butch” Fisher (AJD Forest Products), Jennifer Lu (WI
DATCP), Peter Connor (WD Flooring)
Photo courtesy of Zach Miller, Miller Publications.

Pete Johnson ............................ President
James Maltese ..................... Vice President
Rob Paradise .............................Secretary
Butch Fisher ............................. Treasurer
Jennifer Lu ............................... Director
Steve Peters .............................. Director
Kirby Kendrick .......................... Director
Colten Heagle ........................... Director
Peter Connor ............................ Director
Kyle Jeske ................................. Director
Rick Luokkala............................ Director

2022 LSLA EDUCATION, INC.
BOARD OF DIRECTORS

Tim Kassis ............................... President
The Log is published bi-monthly by the Lake States Scott Shaver ................ Secretary/Treasurer
Lumber Association, Inc. For address corrections or Colten Heagle ........................... Director
to contribute news articles, opinion pages, or advertisLogan Wells............................... Director
ing, contact us at:
John Gehringer .......................... Director
337 Superior Avenue
Phone: 920-884-0409
Scott Lyon ................................ Director
Crystal Falls, MI 49920 Email: lsla@lsla.com
James Maltese ............................ Director
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Hardwood Federation Update
By: Dana Lee Cole, Executive Director Hardwood Federation
Midterm Elections Loom Large in 2022
In addition to taking up a packed agenda in early
2022, House lawmakers and Senate incumbents running to keep their seats, or as we say in DC, “incycle,” this year are kicking their fundraising efforts
into high gear prior to the November election. Major
policy issues ranging from transportation bottlenecks,
inflation, and continued management of the pandemic
will assure robust contests and debates between the
candidates throughout the year. While members of
the hardwood industry have identified these as major
issues impacting their business in 2022, according to
a survey conducted in late 2021, the industry is also
concerned with policies related to forest management,
trade and taxes. All these policy issues will have an
impact on the political outcomes in November.
To make things even more interesting, midterms add
a twist that places the party in power - in this case the
Democrats who currently control the executive and
legislative branches - in a more vulnerable position
than the minority party Republicans. As a rule, midterm elections present the minority with a built-in advantage to gain seats in Congress, largely by messaging and shifting ownership of current challenges to
the party holding the majority. Also, recent history
shows us that elections that coincide with extraordinary policy challenges and changes tend to go badly
for the party in power by delivering landslide majorities to their opponents.
Nowhere is this scenario more apparent than in the
House of Representatives. In 2010, on the heels of
enactment of the “Affordable Care Act,” Democrats
lost 68 seats in the House, or more than 25% of their
caucus following the election. In the highly contentious 2018 election, Republicans lost 43 seats in the
House, flipping the chamber to Democratic control
while also delivering a substantial majority to Democrats going into the 116th Congress.
Of course, it is entirely possible that some event, national or international, could up-end all preconceived
election year predictions– and change historical perspective. Regardless, the only certainty is that the
evening of November 8 will most likely be a long one
for candidates and the political junkies that follow
them.

Campaigns Will Narrow Path Forward for Major
Legislation: The election cycle also impacts the
chances of proposed bills moving through the legislative process. Contentious election years usually find
most lawmakers more interested in campaigning from
the House or Senate floor than actually moving legislation. In addition, incumbents often avoid taking a
stand on controversial issues that might cost them political support. This year, however, Congress is
poised to move at least some legislation that will have
impacts on the hardwood industry.
Build Back Better 2.0 – In January, President Biden
conceded that his signature $1.75 trillion tax and social spending plan may need to be broken up or modified to move forward. To that end, a package focused
on greenhouse gas mitigation measures included in
the House passed Build Back Better Act and another
vehicle including some green energy tax credits,
could come together before the election. The question
remains about how the included programs would be
funded, although there is agreement that increasing
taxes on business and “the wealthy” will almost certainly be part of the mix.
If smaller packages materialize, the Hardwood Federation will closely track the revenue raisers identified
to pay for these provisions and urge lawmakers to
steer away from funding these provisions through increased taxes on small businesses.
Shipping Reform - An aversion to controversy will
likely entice lawmakers to rally around more bipartisan, consensus legislation such as ocean shipping reform. In December, the House passed the “Ocean
Shipping Reform Act of 2021” by an overwhelming
and bipartisan majority. This important bill would
prohibit ocean shippers from leaving U.S. ports with
cargo for exports. On February 3, Sens. Amy
Klobuchar (D-MN) and John Thune (R-SD) introduced a companion bill in the Senate, building even
more momentum for the legislation this year.
The Hardwood Federation strongly supports passage
of the Ocean Shipping Reform Act and has communicated with House and Senate offices, expressing our
support. We have also made this a key talking point
Continued on page 11
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Forest Products Export Virtual Seminar Series
By Scott Lyon, Forest Products Specialists, WI DNR
The Wisconsin Forestry Center, WI DNR, WI DATCP, SBDC, and UW-Extension are offering a twopart virtual seminar series on forest products exporting on March 9 and 11, 2022. The seminar will include market updates, international trade policy and
potential impacts, export market trends, and export
fundamentals. The first seminar will cover: current
state of international markets, short-term market outlook, and the Chinese market for hardwoods, softwoods, and pulp. The second seminar will provide
attendees an overview of potential future markets and
their demand, what it might mean for log buying, and
what it takes to enter new markets. To learn more
about the virtual seminar series and to register please
visit the following link:
https://www.uwsp.edu/cnr-ap/WFC/Pages/WFC/
WorkshopsandTrainings/
InternationalForestryExportMarkets.aspx
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2022 Winter Meeting in Review
We just completed our 2022 Winter Meeting. The listed in this issue of The Log.
Wednesday evening “Welcome Reception” sponsored
by Granite Valley Forest Products was well attended To each individual and business listed here in this isand enjoyed by all.
sue, including our 2022 Winter Meeting Sponsors, we
want to say “THANK YOU” for making our meeting
We thank the speakers for all of our meetings. The a success. It would not have happened without your
members found your topics very beneficial, which will generosity.
help us professionally grow our businesses.
As you look over the list, we ask that you remember
To all the attendees, we want to say “Thank You”! We these businesses and individuals, who have donated to
hope each of you found the meeting very enjoyable support Lake States Lumber Association and The
and informative.
Hardwood Federation, and may we support them in
return.
Our annual Live auction and Bucket Raffle was also a
great success. We had overwhelming and heartwarm- Sincerely,
ing response from many kind and generous individu- 2022 LSLA Winter Meeting Plan Committee
als and companies when they were asked for dona- (Larry Krueger, Dave Schroeder, Jim Maltese, Rob
tions. All those who donated items for the auction are Paradise, Nikki Loehr)

2022 WINTER MEETING
SPONSORS

LOAD OF LUMBER
SPONSORS

We want to thank the following Sponsors of the 2022 Thank you to all our Load of Lumber Contributors!
Winter Meeting. Their generosity made the Winter Your continued support and generosity allows LSLA
Meeting possible.
concerns to be represented at the National level.
WELCOME RECEPTION SPONSOR
Granite Valley Forest Products-Marathon, WI
COCKTAIL HOUR SPONSOR
Baillie Lumber Company-Hamburg, NY
LAKE SUPERIOR SPONSOR
Northern Hardwoods-Atlantic Mine, MI
LAKE MICHIGAN SPONSOR
Florence Hardwoods, LLC-Florence, WI
LAKE ONTARIO SPONSOR
King City USA-Pittsfield, MA
Lyme Great Lakes Timberlands-L’Anse, MI
LANYARDS SPONSOR
Devereaux Sawmill, Inc.-Pewamo, MI
AGENCY SPONSORS
Michigan DNR-Lansing, MI
Wisconsin DNR-Green Bay, WI
Wisconsin Department of Agriculture, Trade & Consumer Protection-Madison, WI

LEGACY LOAD OF LUMBER
CONTRIBUTORS
Action Floor Systems-Mercer, WI
Krueger Lumber-Valders, WI
Lindemann Hauling Inc.-Elroy, WI
MacDonald & Owen Lumber Company-Luck, WI
Northern Hardwoods-Atlantic Mine, MI
Northwest Hardwoods-Onalaska, WI
Rockland Flooring-Red Wing, MN
Snowbelt Hardwoods Inc.-Hurley, WI
Tigerton Lumber-Tigerton, WI
WD Flooring Inc.-Laona, WI
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Wisconsin Legislative Report
By Amy Boyer, WI Legislative Consultant
Overweight Vehicles
Senate Bill 625 authored
by Sen. Jerry Petrowski
(R-Marathon) and coauthored by Rep. Calvin
Callahan (R-Tomahawk)
has now unanimously
passed both houses and
awaits action by Governor Tony Evers.

four-tenths of a mile west.
We expect Governor Evers to sign this bill into law in
the coming weeks.

Wisconsin GOP Gubernatorial Primary Heats Up
GOP frontrunner Rebecca Kleefisch now faces two
more opponents in a primary for Wisconsin’s governorship. In late January, Republican Kevin Nicholson
announced he will run ending months of speculation.
Recall, this bill allows for increased truck weight lim- Nicholson, a former Marine and self-proclaimed antiits for vehicles transporting forest products in Wis- establishment candidate ran unsuccessfully for US
consin. These proposed routes will add to the current Senate in 2018.
network of roads in Northern Wisconsin that will allow for the use of “Michigan Configured” log trucks. Additionally, in mid-February, Assembly Rep. Tim
Ranthum (R-Campbellsport) announced he will also
Routes included in the legislation are:
join the primary. Ranthum was first elected to the
• STH 64, from USH 45 in the city of Antigo to State Assembly in 2018. Ranthum has won praise
USH 141 in Marinette County.
from former President Donald Trump for questioning
• STH 64, from USH 141 in Marinette County to Biden’s Wisconsin win and is being supported by
USH 41 in the city of Marinette.
MyPillow CEO Mike Lindell.
• USH 141, from the village of Crivitz to CTH S in
Oconto County.
Candidates are vying for the chance to go head-to• USH 41, from the town of Abrams to the city of head against incumbent Tony Evers (D) who is
Marinette.
rounding out his first term. The primary election will
• USH 8, from USH 45 in Oneida County to a point be held on Tuesday, August 9.

Building or expanding your sawmill? We’re here to
help
By Corey Bounds, Continental Underwriters
What’s next for the lumber industry? After a year of Did you know that Continental Underwriters, Inc. can
unprecedented volatility, that’s the question on all of help? Underwriting Division Lead Andrew Belcher
our minds.
and I are glad to have a conversation about the best
ways to improve safety and reduce your insurance
Right now, it’s looking like lumber demand and priccosts. It’s never too early to involve us in the process,
es will remain high. That means new construction,
even if your project is still a scribble on a napkin.
upgrades and modernizations of sawmills will likely
Here are a few things we suggest you consider, as
follow. In fact, we’re seeing many established owners
we’re on the side of trying to save you money.
who are taking this opportunity to reinvest profits
from the past 18 months into upgrading their mills.
It’s a good time to be in the sawmill business
While there are plenty of great, long-term rewards in
building or expanding a lumber facility, you have a
lot of decisions to make from planning to construction and beyond. What you do (or don’t do) early in
the process can have an impact down the road. Making smart choices has the potential to save you thousands in insurance premiums or claims.

A year ago, single-family home construction reached
an “unsustainably hot pace,” sending lumber prices to
historic highs. That pace cooled down slightly in the
fall, as we all experienced labor and supply shortages.
But what about the long term? Experts predict conContinued on next page
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Michigan Legislative Report
By Scott Everett, MI Legislative Consultant
2023 Budget
Gov. Gretchen WHITMER has proposed a recordbreaking $74.1 billion spending plan for Fiscal Year
(FY) 2023 recommends spending all of the $14-$15
billion in extra state and federal revenue the state currently has at its disposal. The Gov. is proposing
heavy investing into cities, universities and electric
vehicles, among other things. It's light on saving or
paying down long-term debt. It has two proposed tax
cuts – expanding the Earned Income Tax Credit and
the exempting retirement income from Income Taxes.
Senate Passes Income, Business Tax Cut
In response to the Governor's proposed budget, legislation proposing to drop the state's 4.25% income tax
rate and the 6% corporate income tax rate to 3.9%
each recently passed the Michigan Senate on a partyline vote. The R's basically argue this is the best way

to help individuals
and small business.
Gov.
Gretchen
Whitmer says it's not
sustainable and would
undermine the state's
ability to fund education,
infrastructure
and public safety.
House Votes In CDL Change
The state's rules on commercial drivers would match
federal regulations under a pair of bills the House recently passed. HB 5662 and HB 5663 creates the
baseline training standards that match federal regulations put into effect in 2016. Both bills passed the
House, 96-8, and will be moved to the Senate.

CONTINENTAL UNDERWRITERS

(Cont’d from page 6)

struction will have a good, healthy run. That’s because Continental Underwriters does! Our underwriters and
several trends are colliding:
risk assessors are constantly putting their heads together to find off-the-beaten-track solutions to benefit
• The number of new and existing homes for sale — our insureds. This helps you plan ahead and choose
especially starter homes — is at a historic low.
the insurance protection that best meets your needs
• Many of the 72 million millennials are finally and budget.
ready to buy their first homes.
After working in risk assessment and loss prevention
• Mortgage rates remain low.
for the forest products industry since 2002, I’ve
So, now might be a really good time for owners to in- learned to spot the yellow and red flags. I’ve visited
vest in mills to better meet that demand. And consider hundreds of mills, familiarizing myself with all kinds
how equipment upgrades could be a way to jumpstart of risks — some more obvious and easily identifiable
any production that you’ve had to pause because of than others. I talk with sawmill owners and employees
fewer workers. A timely, thoughtful investment can around the country, explaining the risks and the prohelp owners come out the other side well-positioned cesses to better manage those risks. Whether you want
for success.
to build a small milling operation or add on to a more
Our collaborative process can help you move forward complex facility, I can share my experiences on what
you should consider in the planning process.
with confidence
While we can’t design your new or upgraded facility
for you, we can meet with you to review your plans
and talk about the downstream insurance impact of
certain decisions. These include building placement,
fire protection (including sprinkler systems), dust
management systems and more.
Most insurance underwriting companies don’t do this.

Eight years ago, Andrew joined Continental Underwriters after graduating with a degree in risk management and finance from Virginia Commonwealth University. While I understand the needs of owners, he
speaks fluent brokers’ language, analyzing each client
through a lens of insurability.
Continued on page 8
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2022 WINTER MEETING
AUCTION DONORS
Listed below are the businesses and individuals who
donated items to our auction. As you can look over
the list, we ask that you remember these businesses
and individuals who donated so support Lake States
Lumber Association. May we support them in return.
AmericInn-Minocqua, WI
Best Western-Minocqua, WI
Bruggeman Lumber-Sand Springs, IA
Chula Vista Resort-Wisconsin Dells, WI
Estwing-Rockford, IL
Fleet Farm-Green Bay, WI
Foxy Pedaler-Green Bay, WI
GMC Hardwoods-Jefferson, WI
Green Bay Packers-Green Bay, WI
Hardwood Review Weekly-Charlotte, NC
Interlink Lumber-Bonduel, WI
Jennifer Lu (WI-DATCP)-Madison, WI

CONTL. UNDERWRITERS
(Cont’d from page 7)
When I come back and tell Andrew about the potential risks I see at an insured’s facility, he knows exactly what kind of policy can best protect them against
those risks — and how an owner can make specific
changes that can lead to a better policy. We can offer
you this unparalleled insight at any point in the planning, construction or expansion process. That way,
you’re best protected from future liabilities.
Interested in having us collaborate on your next business venture or expansion? Contact me at
corey@contund.com or Andrew at
andrew@contund.com.

Kloes Custom Furniture-Seymour, WI
Kretz Lumber-Antigo, WI
Krueger Lumber-Valders, WI
Kwik Trip-LaCrosse, WI
Lodge Kohler-Green Bay, WI
Milwaukee Brewers-Milwaukee, WI
Nick Bunkelman (Menzner Lumber)-Marathon, WI
Pine Mountain Resort-Iron Mountain, MI
Radisson Hotel & Conference Center-Green Bay, WI
Rockland Flooring-Red Wing, MN
St. Croix Rods-Park Falls, WI
Scott Shaver (R & R Insurance)-Waukesha, WI
Stella-Jones Corp-Bangor, WI
The Pointe Hotel & Suites-Minocqua, WI
The Waters of Minocqua-Minocqua, WI
Timber Ridge Golf Club-Minocqua, WI
Tundra Lodge Resort-Green Bay, WI
Woodies-Walnut, CA

GLTPA
SPRING CELEBRATION
The Great Lakes Timber Professionals Association is
hosting its Spring Celebration on April 13th from
9:00am - 4pm EST at the Island Resort & Casino in
Harris, MI. There will be exhibitors, speakers and
plenty of opportunities for networking.

They are NOW ACCEPTING VENDOR REGISTRATIONS! If you would like to exhibit at this event
please contact Laurie at 715-304-2871 or email laurie@gltpa.org for map layout and details.
Attendees Please Note: Membership must be renewed
to get Member Rate and SFI Credit for this event.
Please call the office today to Register for the Spring
Celebration - 715-304-2861.We look forward to seeing everyone again on April.
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The Real American Hardwood Coalition Update
(RAHC) Get Real with us!
The RAHC Board of
Directors continues to
meet weekly, and each
week there is progress
made on the Real
American Hardwood
promotional campaign.
We are also keeping
our finger on the pulse
of industry trends and market share opportunities for
our competitors, as they help shape the messaging and
the evolution of our campaign.

consumers ultimately drive placement in these arenas.
At the same time, we are intent on utilizing the costeffective tool of social media to keep this program
constantly in front of the right audiences and to get
the most possible “bang” out of advertising and promotional dollars.

Finally, we are interviewing potential partners to
build a long-term, effective database that meets the
needs of the program, from database management,
communications and financial management. Many of
our member associations also rely on this type of softThere will be ample opportunities for hardwood in- ware, so we feel like we have a collective advantage
dustry businesses to see live updates on the campaign, in finding the best fit.
and to talk face-to-face with the RAHC Board memAfter years of working independently, it is awebers and advisers, as well as ask questions or contribinspiring to see so many associations work together
ute to the discussion. Presentations on the campaign
towards a common goal that benefits the hardwood
and information stations are scheduled for each of the
industry.
following industry events:
•
•
•
•
•

IHLA Convention, February 7-9
Indianapolis, IN
Ohio Forestry Association Annual Meeting,
March 2-3, Columbus, OH
AHMI Annual Meeting, March 3-6
Hollywood, FL
HMA National Conference, March 23-25
Miramar Beach, FL
KFIA Annual Meeting, March 29-31
Lexington, KY

We are expecting an early glimpse of the consumerfacing website to be unveiled as early as the IHLA
meeting, and a full prototype within the next month.
The consumer-facing site will be the most impactful
step thus far, as it is the key to getting the message
out to consumers. According to our research, it is imperative they be reached during the concept phase of
their project decisions. Canvas United is masterful at
telling stories, and we couldn’t be more excited to see
how they shape the message for hardwoods for years
to come.
The coalition has also begun to knock on the doors of
the Big Box home improvement chains, to explore
ideas for building a presence and awareness of the
logo at key consumer touch points. This is a monumental task as the competition for space is fierce, and

RAH Executive Team
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A MESSAGE FROM

THE

MI-DNR, DAVID NEUMANN

Michigan DNR is canvasing sawmills again this
spring as part of the 2021 Primary Mill Survey, in
support of the USDA Forest Service’s Timber Product
Output report. If your mill is located in Michigan,
we’d like to hear from you! If you haven’t received
your mill survey by email or landmail yet, please contact Dave Neumann. MDNR U&M staff are also
planning to assist with implementation of the 2021 Tri
-State Loggers & Truckers survey – a first mailing
should go out in March or April. Please contact Brenda Haskill with any questions. Both surveys are used
to provide updates to policy makers on the composition and trends in the forest products industry.
Forest landowners may soon have access to millions
of dollars in incentives payments under a USDA grant
program aimed at encouraging production of ‘climate
smart commodities’ – basically, producing logs, pulpwood, and possibly biomass chips, using climatefriendly forest practices. The program announced in
mid-February seeks competitive applications for funds
to incentivize on-farm and in-forest commodity pro-

duction, quantify the carbon and greenhouse gas benefits, and support markets for climate smart commodities. The deadline for the first round of funding is
April 8th.
For more information and a recording of the introductory webinar on the program, see https://
www.usda.gov/climate-solutions/climate-smartcommodities.

LSLA
FACEBOOK PAGE
LSLA has is now on social media! Connect with us on
Facebook @lakestateslumberassociation. Have something to share? Share your posts with our page or
email us information to post.
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WHERE

IS

DAVID BRADLEY?

David Bradley attended the IHLA convention in Indianapolis with (L-R) Steve Peters, Daniel Smithburg,
Gerry Swan and Scott Denton all of Rockland Flooring.

HARDWOOD FEDERATION UPDATE

(Cont’d from page 3)

during meetings with Members of Congress over the
last few months.
The Hardwood Federation will continue to track and
report on these and other issues that impact the hardFarm Bill – Although the current farm bill, the wood industry. If you have questions about the Hard“Agriculture Policy of 2018,” does not expire until wood Federation, please visit our website at
2023, Congress is conducting hearings and stakehold- www.hardwoodfederation.com or email us at harder meetings in 2022. The Hardwood Federation is al- wood.federation@hardwoodfederation.com.
ready laying markers with committee leaders on the
need to quantify the important role of forest products
in capturing and storing carbon within the context of
federal climate policies. The industry will also fight
for full funding of the Market Access Program and
Foreign Market Development Program within the context of the upcoming legislation.
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Join the advertisers of The Log today and start seeing the difference!
Whether you are buying or selling, The Log can make it simple. This newsletter is published bi-monthly
and is received in many US states and Canada.
For more information, call us at 920-884-0409 or email us at lsla@lsla.com.

Advertising Prices

1/8 Page Ad ................................... $45.00/Issue
1/4 Page Ad ................................... $90.00/Issue
1/2 Page Ad ................................. $180.00/Issue

